
case study: Badger Fund

R e su lts: 15% + R e s pon s e
Why it was Successful:

•	 Targeted Audience
	 Current ticket holders are already interested in UW Athletics

•	 Motivating Offer
	 3 drawings, PLUS 20% Off at the Bucky’s Locker Room Store

•	 Credibility
	 Credible offer, as well as education for the consumer

Challe ng e: 
Create a relationship with ticket holders that currently do not donate to Badger Fund to solicit future donations.

Badger Fund was looking for an effective way to connect with current ticket holders who have not donated to the Badger Fund 
for the University of Wisconsin Athletics. Their tactic was to give information by educating targets on how the Badger Fund 
works and the benefits of participation, as well as to get information from the target audience. By collecting the information, 
Badger Fund could target responders (leads) in the future and market to them one-on-one based on their interests.

Solution: 
Suttle-Straus provided a bundled 
Campaign Management 
Package including:

	 •	 Variable Printing
	 •	 Direct Mail
	 •	 E-mail Messaging
	 •	 Website/ Micro Site Technology
	 •	 Personal URLs

Jane Doe,
As a Volleyball season ticket holder, you know how much UW student-athletes 
invest in achieving success both on and off the �elds of play. Now, we’d like to 
give back, in return for your continued loyalty.

Log on to www.JaneDoe.InvestInExcellence.com and enter your security 
code, *security code*, to update your contact information and complete a 
short (5-question) survey. 
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Winners of the drawing will be noti�ed in May.
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How it Wor ke d
Step 1: Reach Out
Six direct mail versions were created. The season ticket holder received a self-mailer specific to their sport and personalized for  
them with their own URL. The direct mail piece enticed the consumer to visit the PURL with two appealing offers.

Jane Doe,
As a Volleyball season ticket holder, you know how much UW student-athletes 
invest in achieving success both on and off the �elds of play. Now, we’d like to 
give back, in return for your continued loyalty.

Log on to www.JaneDoe.InvestInExcellence.com and enter your security 
code, *security code*, to update your contact information and complete a 
short (5-question) survey. 
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Winners of the drawing will be noti�ed in May.
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Jane Doe,  
Thank you for your support as a Men’s Hockey season ticket holder!

HOCKEY

Log on to www.JaneDoe.InvestInExcellence.com

HOCKEY
Jane Doe,  
Thank you for your support as a Women’s Hockey season ticket holder!

HOCKEY

Log on to www.JaneDoe.InvestInExcellence.com

HOCKEY
Jane Doe,  
Thank you for your support as a Football season ticket holder!

FOOTBALL

Log on to www.JaneDoe.InvestInExcellence.com

FOOTBALL
Jane Doe,  
Thank you for your support as a Men’s basketball season ticket holder!

BASKETBALL

Log on to www.JaneDoe.InvestInExcellence.com

BASKETBALL
Jane Doe,  
Thank you for your support as a Women’s Basketball season ticket holder!

BASKETBALL

Log on to www.JaneDoe.InvestInExcellence.com

BASKETBALL

Direct Mail
with Variable

Jane Doe,  
Thank you for your support as a Volleyball season ticket holder!

VOLLEYBALLVOLLEYBALL

Log on to www.JaneDoew.InvestInExcellence.com

Jane Doe,  
Thank you for your support as a Volleyball season ticket holder!

VOLLEYBALLVOLLEYBALL

Log on to www.JaneDoew.InvestInExcellence.com

Jane Doe,  
Thank you for your support as a Women’s Basketball season ticket holder!

BASKETBALL

Log on to www.JaneDoe.InvestInExcellence.com

BASKETBALL

“We found that by using the 
PURL marketing technique 
we were able to reach 
donor prospects in a unique 
way. The process was very 
valuable from a data gathering 
perspective and the campaign 
was also a successful 
fundraising initiative.”

–Chad Kimmel
Assistant Director of Development, 

Badger Fund



Landing Page Survey Page

Update Info Page Thanks and Gift Page

Step 2: Collect Information
Once the ticket holder entered the PURL into their browser, they were directed to a  
personalized landing page where they were asked to enter a unique code found on the 
mailer. Upon entering the code, they were directed to the survey page with four multiple 
choice questions. Once the responses were submitted, the ticket holder was directed  
to a Thank You page that included a 20% off coupon to print and redeem in the store.

Step 3: Follow-Up
Ticket holders received a Thank You e-mail 
that was instantly generated when they 
clicked submit. There were three versions 
of the Thank You e-mail depending on how 
they answered the survey questions.

Ticket Holders Updated  
Badger Fund’s Mailing List
Traditional methods would have required 
phone calls or business reply cards to  
capture this information. Badger Fund  
did not have to use staff, spend additional 
postage or hire a service to get this  
information. The recipient did all the  
work and the updated information was  
available for Badger Fund’s use as soon  
as the recipient clicked submit.

Turning Leads Into Donations
The participating recipients gave valuable 
information about what was important  
to them with regard to UW Athletics. This 
information can be used to market more 
specifically to each person in the future, 
further develop the relationship and  
ultimately receive the desired donation.  

Instant Response to the Recipient –  
Relationship Marketing 
When the recipient participated by filling  
out the survey, an e-mail was immediately 
sent to Badger Fund letting them know 
who participated, how they answered the 
questions and if the recipient desired to be 
contacted. This gave Badger Fund instant 
notification to react while the subject was  
still fresh in the recipient’s mind. Traditional 
methods could have delayed weeks  
between the initial interest and a response 
from Badger Fund, risking the recipient’s 
possible loss in interest.  

Build E-mail List
Badger Fund made the e-mail field a  
required fill-in, allowing them to develop  
a database for future cost effective  
communication with these ticket holders. 

BADGE  R FUND   B e n e fits
By using a Campaign Management Solution, Badger Fund was able to achieve very specific 
goals in a cost effective manner. 

Microsite

E-mail Follow-Up

Cam paig n  
Manag e m e nt  
Trackab le  
R e su lts
Each Suttle-Straus Campaign  
Management client receives an  
exclusive login for up-to-the-minute 
campaign results including:

	 •	 �High level summary information 
showing how many PURLs were  
sent, number of micro site/webpage 
visits, and questionnaire responses.

	 •	 �Specific reports and graphs on  
survey results, leads, e-mail blasts, 
visitor activity and ROI allowing you  
to understand campaign statistics  
in a simple, actionable format.

	 •	 �Ability (at any time during or after 
the campaign) to generate new 
lists from data retrieved such as 
questionnaire results, participation, 
website visit data and more.


