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OVERVIEW

 First Class, Marketing Mail and Non-Profit letters and flats
* 5% postage discount

« TSI Promotion encourages mailers to excite their customers senses by incorporating
Innovative techniques

« Mailers must use multi-sensory experiences through special effects like sound,
scent, texture, and taste.

« Mail pieces can feature things like pop-ups, infinite folds, metallic ink, coatings,
or other dimensional treatments to encourage interaction by the addressee.

 The promotion begins on February 1t and ends on July 31st.
« The discount is applied to the postage statement at the time of mailing.

AFTER THE 2024 ITERATION OF THIS PROMOTION,

GLOSS STOCK

WILL NO LONGER BE ELIGIBLE










EMERGING TECHNOLOGY

(INCLUDING ONLINE DONATIONS)




OVERVIEW

 First Class Mail, Marketing Mail and Non-Profit Letters and Flats qualify for this
promotion.

* 3% postage discount for Mobile Shopping
* QR codes can be used to trigger online donations.

* New in 2024: You choose the date when the promotion begins and then it lasts for 6
consecutive months.
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CELEBRATE
OURFUTURE

Surmmes 15 upen us hare in Madison, but the campus 15 stll active with rasearch,
summer classes, outraach, and new projects that lay the groundwork for the futura.

Although the student population 1s lower during the summer, UW-Madison’s
community of students. faculty, and staff would rank us among the 10 largest
wmea of the
Ives and addresses
3u help ensure that
ntry but also one
of tha mest consequanttal in tarme of mpact. Thank
Dhuring the past few w i have recetved communications from campus leaders
sharing a few of their goals for the nex 2 ar and beyond — and how
annual funds, such = featurad to the right, can help make those goak a realiny.
ur contributions will provide the resources W leaders need to offer students
unigue hands-on leaming expeniences, ch and mentorshi ortunities, and
other mportant support sarvices while also Investing In new and emerging avenues
of discovery. Your support ampowers UW students with the skills they ll nead
to make a difference as future leaders and enables our expert ressarchers to
pursue iImportant areas of research.
Thank you for making a lsadarship gift to the university. | hope you will consider
making a gift to an annual fund today and join me In calebrating the next generation
of Badgers and the future of the LW,
Vistt supportuw.org) keaders or scan the code to give now.

Cin, Wisconsink

Me=—

fisconsin Foundation and Alurmni Assodation

WISCONSIN

UNPERSITY OF WISCONSIN-MADISON

PAYING IT FORWARD JUST GOT EASIER.

We all want to support the things that matter most to us — but life is hectic. Sometimes “Ill
get to it next week” turns into “Where did the last two years go?”

Make it easier to live your values with automatic monthly giving. Just set your monthly
gift amount and then relax until you feel ready to change it. (Or make a bonus gift for a
special occasion — like Fill the Hilll) These smaller, more frequent gifts add up — so you can
make a greater impact on our community while feeling less of an impact on your budget.

Questions? Email giving@supportuw.org for assistance.

Scan the code, return the attached gift form, or visit supportuw.org/menthly23 to set up
your monthly gift now.



INFORMED DELIVERY




OVERVIEW

 First Class, Marketing Mail, and Non-Profit Letters and Flats are eligible for this
promotion.

« 4% postage discount
 The promotion begins on August 15t and ends on December 31st.




WHAT IS INFORMED DELIVERY?

* Afree service for USPS consumers
(everyone with a mailbox)

« Email every morning to see what’s coming
In the mail today

« Black and white images come from barcode
sorting equipment at USPS

* Marketers can add color images and
a clickable link!

* If you are not registered yourself, sign up
at informeddelivery.usps.com It’s free!

From Diocese of Lafayette

DIOCESE o/ LAFAYETTE
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You can be the reason
why the faithful, the searching,
e sorrowing and the yearimg
become the hopcful.
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Make your gift today.

A Ml of U

Roman Catholic Diocese of Lafavette
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Do more with your mail

Learn More



Gender

INFORMED DELIVERY
BY THE NUMBERS

e More than 59 million subscribers

e More than 50 million email subscribers,
9 million login to dashboard instead

« More than 1 in 4 households subscribe (31%)
» 3,000+ of mailers enrolled

* More than 24,000 active campaigns at a time
* 64% average email open rate

705 [
A siack or Atrican American
Hispanic or Latinc
Native American / American Indian
U5 Asian / Pacific Islander
Other
BB reter ot to Answer

WHO ARE THE USERS?

Informed Delivery users come
from a variety of backgrounds
- B -

1M 2534 544 45.54 5584 A5 Prafer Nol lo Answer




WHY USE
INF URME D DE L I VE RY? 5= COMING TO YOUR MAILBOX SOON.

View all mail on dashboard >

_ Black/White Mail Panel j
« Save Postage — 4% discount

= Move your mailpiece to the top of the email @“i“"
« Increase Impressions
15-25% additional impressions o
« Directly Connect Your Mail i
to Your Website .01-1% click thrus e
Control Your Brand

« Customer Data Insights — See who opened and clicked A S e
FROM University of Wisconsin Foundation
Cheap! Just $99 when added to Makeyoum vesrend
. . . . gift to the next
any size mail campaign with Suttle-Straus generation of Badgers. [T IS

L Full Color Ride Along




RESULTS

 Open rates are amazing on Informed Delivery, since USPS
IS a trusted sender it gets a high open rate every day.

 Industry average open rate for non-profit email is less than 25%!

@ Informed Delivery ®

9,103 6,459 65

Ads Clicked

Emails Sent Emails Opened

L7% 0 52 000 /st emaried /1% Qen Rale L% Chick Ty Rare



Representative Image (optional) —

must match look of mailpiece

Ride-Along Image (required)
— must have a call to action

Target URL
— must be secure page https://

LINIVERSITY « VIRGINIA

ALUMNI

CI1ATIO

Remember to Make Your Gift to
the Annual Fund by December 31st

Leam More 3

GIVE NOW



1 TEGHNOLOGIES

Timed and delivered strategically to drive maximum
exposure and engagement for your campaign.

Dnllne
Follow- Up

Snclal Follow Up

bt

Mail Tracklng

InfurmEd

Delivery®
"'--...._-‘h

Cunnected Mall

I_eadMatch

oﬁ i

Social Match Call Tracking



2021

BISHOP’S

SERVICES = APPEAL

e W CMISSIONARY
to this iy 'Y,
yeaarsACA . - \ -

Diocese of Bilox

Make your gift today.

DIOCESE . LAFAYETTE

Make your gift today!

ﬁ . I' .::" ‘ 2024 Digcesan Annuwal Campai .a_--_' =
up[ msm Ll d o NOURISHED =
f ~ " by FAI

Diocese of Jackson

2024 CATHOLIC SERVICE APPEAL L i q Wt
MAKE YOUR GIFT TODAY e MAKE YOUR GIFT TODAY



j, Roman Catholic Diocese of . Archdiocese of Mobile % o “2 * Ccatholic Diocese of Biloxi X :
We are hope rising because of you. Can we Show your love for those in need with a gift to Support Missionary Discipleship in our diocese
the 2024 Catholic Charities appeal. by giving to the 2024 CSA today!

count on your support?

i
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dnrese of Sk s
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biloxidiocese org

S mnbamh'.ﬂfg : Catholic Sharing Appeal Learn more
Make your gift today! Learn more In all things Charity Learn more Please suppoit the GSAI

2024 Catholic Service A... Archdiocese of Mobile
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RETARGETING




OVERVIEW

 First Class Mail — Postcard only

* Promotion incentives marketers to send out a postcard
to a recent website visitor and didn’t convert to a sale.

* 5% postage discount
 The promotion begins on September 15t and ends on November 30t




WHAT IS RETARGETED
DIRECT MAIL?

Sending custom mail pieces to customers
and/or prospects who are engaging with
an organization on a digital channel.

47 % of marketing respondents
said retargeted direct malil
INCREASED CONVERSION RATES




DROP SHIPPING

Our team will run a Drop c
Shipment Analysis. sHTTEER e
Drop Shipmost Couselidation Prapasa]
Mail delivered to a Business o0
Mail Entry Unit (BMEU) reCEIVES |  cuorron mommmasresrue
a postage discount. We s et
determine which option
provides the hest postal rate. ot —

*Tha NOGISCF Prep and Transport Gharge wil appear on your fins)




THANK YOU

Scan the QR code to learn more or
contact Theresa Aide or Kate Cominsky!

SUTTLE-STRAUS
AN ICSC STRATEGIC PARTNER
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