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SIGNED, SEALED, DELIVERED:
SAVE POSTAGE WHILE 
INCREASING YOUR 
RETURN ON DIRECT MAIL





TACTILE, SENSORY & 
INTERACTIVE MAILPIECE
ENGAGEMENT



OVERVIEW
• First Class, Marketing Mail and Non-Profit letters and flats

• 5% postage discount

• TSI Promotion encourages mailers to excite their customers senses by incorporating 
innovative techniques 

• Mailers must use multi-sensory experiences through special effects like sound, 
scent, texture, and taste. 

• Mail pieces can feature things like pop-ups, infinite folds, metallic ink, coatings,
or other dimensional treatments to encourage interaction by the addressee.

• The promotion begins on February 1st and ends on July 31st.

• The discount is applied to the postage statement at the time of mailing.







EMERGING TECHNOLOGY
(INCLUDING ONLINE DONATIONS)



OVERVIEW
• First Class Mail, Marketing Mail and Non-Profit Letters and Flats qualify for this 

promotion.

• 3% postage discount for Mobile Shopping

• QR codes can be used to trigger online donations.

• New in 2024: You choose the date when the promotion begins and then it lasts for 6 
consecutive months.







INFORMED DELIVERY



OVERVIEW
• First Class, Marketing Mail, and Non-Profit Letters and Flats are eligible for this 

promotion.

• 4% postage discount

• The promotion begins on August 1st and ends on December 31st.



WHAT IS INFORMED DELIVERY?
• A free service for USPS consumers 

(everyone with a mailbox)

• Email every morning to see what’s coming 
in the mail today

• Black and white images come from barcode 
sorting equipment at USPS

• Marketers can add color images and 
a clickable link!

• If you are not registered yourself, sign up 
at informeddelivery.usps.com It’s free!



INFORMED DELIVERY 
BY THE NUMBERS
• More than 59 million subscribers

• More than 50 million email subscribers,
9 million login to dashboard instead

• More than 1 in 4 households subscribe (31%)

• 3,000+ of mailers enrolled

• More than 24,000 active campaigns at a time

• 64% average email open rate

WHO ARE THE USERS? 
Informed Delivery users come 
from a variety of backgrounds



WHY USE 
INFORMED DELIVERY?
• Save Postage – 4% discount

• Move your mailpiece to the top of the email

• Increase Impressions
15-25% additional impressions

• Directly Connect Your Mail 
to Your Website .01-1% click thrus

• Control Your Brand

• Customer Data Insights – See who opened and clicked

• Cheap! Just $99 when added to
any size mail campaign with Suttle-Straus



17% of 52,000 list emailed 71% Open Rate 1% Click Thru Rate

RESULTS
• Open rates are amazing on Informed Delivery, since USPS 

is a trusted sender it gets a high open rate every day.

• Industry average open rate for non-profit email is less than 25%!



WHAT DO I NEED FOR 
INFORMED DELIVERY?
• Representative Image (optional) – 

must match look of mailpiece

• Ride-Along Image (required) 
– must have a call to action

• Target URL
– must be secure page https://
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INFORMED DELIVERY



FACEBOOK ADS



GOOGLE ADS



RETARGETING



OVERVIEW
• First Class Mail – Postcard only

• Promotion incentives marketers to send out a postcard 
to a recent website visitor and didn’t convert to a sale.

• 5% postage discount

• The promotion begins on September 1st and ends on November 30th.



WHAT IS RETARGETED 
DIRECT MAIL? 
Sending custom mail pieces to customers 
and/or prospects who are engaging with 
an organization on a digital channel. 



DROP SHIPPING
Our team will run a Drop 
Shipment Analysis.

Mail delivered to a Business 
Mail Entry Unit (BMEU) receives 
a postage discount. We 
determine which option 
provides the best postal rate.



SUTTLE-STRAUS
AN ICSC STRATEGIC PARTNER

THANK YOU
Scan the QR code to learn more or 
contact Theresa Aide or Kate Cominsky!
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